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Instructions to the Candidates 

1. Time allowed is two (2) hours 
2. Answer any five(5) questions 
3. Answers should be entirely in the English language 

 

Subject Subject Code 
Marketing   (OMM 2 / 704) 

 

 
Question No. 1 (20 Marks) 
 
(a) What information about competitors should be obtained and how should it be analyzed? 

(10 Marks) 
 
(b) What is meant by the term “internal customers”? How should internal customers be 

motivated to provide excellent service to external customers?         (10 Marks) 
                                (Total 20 Marks) 
 
Question No. 2 (20 Marks) 
 
(a) How should consumer markets (B2C) be segmented? Provide Examples.         (10 Marks) 
 
(b) What are the differences between B2B (Business Markets) and B2C (Consumer Markets)? 

Briefly Explain.                (10 Marks) 
                                (Total 20 Marks) 
 

 Question No. 3 (20 Marks) 
 
(a) Compare and contrast between “push” and “pull” communication strategies.      (10 Marks) 
 
(b) How would you select an advertising agency? Explain the criteria (factors) that should be 

considered.               (10 Marks) 
                                (Total 20 Marks) 
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Question No. 4 (20 Marks) 
 
(a) Briefly explain the “services marketing mix”.            (10 Marks) 
 
(b) What is meant by “customer care”? Briefly explain and provide examples to illustrate.  

(10 Marks) 
                                (Total 20 Marks) 
 

Question No. 5 (20 Marks) 
 
(a) What are the pricing objectives and strategies that can be effectively used in Marketing? 

Briefly Explain.                (12 Marks) 
 
(b) In a price competitive market, what are the non-price methods of competing?    (08 Marks) 
                                (Total 20 Marks) 
  

Question No. 6 (20 Marks) 
 
(a) Briefly explain the concept of the Product Life Cycle (PLC)? Provide examples to 

illustrate.                 (10 Marks) 
 
(b) What are the advantages and limitations of the PLC Concept? Explain.         (10 Marks) 
                                (Total 20 Marks) 
 

Question No. 7 (20 Marks) 
 
(a) What is meant by “competitive advantage” and how can any advantage be sustained.  

(10 Marks) 
 
(b) Explain why many organizations collaborate with their competitors, rather than compete 

with them.                (10 Marks) 
                                (Total 20 Marks) 

End of Question Paper 
 
 


